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Purpose of this slide deck

This deck was created by Guiding Stars to support Ahold Delhaize USA 

efforts to feature the program in weekly ad circulars.

The growth and expansion of Guiding Stars to all our brands as well as our 

new alignment with the Sustainable Retailing team has led to great 

successes across AD USA. We have had several brands reach out for ways 

to incorporate the program in their circulars and we wanted to take the 

opportunity offer this guide to best practices and share examples of the 

execution of this strategy at several brands.

We are excited to continue to support these initiatives moving forward!

Questions on the deck or 
Guiding Stars?
We are here to help! 

Contact:

Elizabeth Caton

Brand & Nutrition Manager

207.885.3146

elizabeth.caton@guidingstars.com



Since 2006, Guiding Stars has been 

making nutrition as easy as 1, 2, 3. 

We analyze foods using a patented 

algorithm and translate the nutrition 

information to a rating system that is 

easy for shoppers to understand. At 

its most basic level, Guiding Stars is a 

shelf tag program that helps 

consumers navigate the grocery store 

to quickly find the most nutritious 

choices for themselves and their 

families.

What is Guiding 
Stars?



Key things to consider when 
including Guiding Stars in your 

circular



• Match rating to the specific item pictured in the circular

o This is our preferred method

o Disclaimer required: rating shown is for featured item and other items within this 
promotional group may not share the same rating

o E.g. $2 off select sizes of Kashi cereal with Kashi Go Lean Crunch featured you would 
display the 2 star rating that item earns

• Show rating for lowest star-earning item in promotion 

o This is perfectly acceptable, although not our preferred option, as this can cause 
confusion for our customers; they see a star-earning product, but no star rating 
associated with it

o Disclaimer required: displayed rating represents the lowest Guiding Star-earning item 
within a promotion

o e.g. $2 off select sizes of Kashi cereal - you would display the rating for the item in that 
grouping with the least number of stars

How to display Guiding Stars ratings in your circular



• Private Brands products

o We are aware that some Private Brand packaging is out of date and may display the incorrect Guiding Stars rating 
or old program logos (i.e. Healthy Ideas). Our Private Brands team is working diligently to get these updated in 
accordance with their policies and priorities. Please be aware when choosing Private Brands products that:

▪ Guiding Stars rating on front of pack matches rating displayed in circular

▪ Item does not show Healthy Ideas icon on front of pack

• Consistency of featured item in circular for in-store promotions

o It is important the item featured in the circular is also one of the products featured in all in-store promotions 
(e.g. end caps and bargain bins)

• Guiding Stars ratings can change

o Updates in product packaging & formulations as well as changes in science or policy can lead to a changes in our 
ratings. This is necessary to stay relevant and credible to consumers but means that star ratings can change over 
time. It is best practice to use one of the internal databases or check with Guiding Stars to confirm product 
ratings. It is important to never use stagnant rating files.

Tips for execution & choosing products for your circular

How Guiding Stars Can Help:
We can give you draft copy of disclaimers and offer current reports 

of all private brand products that have a rating discrepancy on 

their package vs. the shelf tag.



How AD USA brands are using Guiding Stars in 
their circulars

This section of our toolkit guides you through examples of 
GOOD, BETTER, & BEST choices when incorporating 
Guiding Stars in your circular. We highlight real examples 
of how Guiding Stars is used in circulars across our 
brands to demonstrate certain points 
and considerations. Please note that many of these 
examples are cropped or pulls from the full circular.  
These visuals are used to highlight key aspects needed to 
feature the program within the GOOD, BETTER, or BEST 
options and do not represent the brand’s efforts in 
totality.



Include Guiding Stars in your circular at least once a month

● Display ratings in at least one section of products in your circular

● Include brief “What is Guiding Stars“ explanation within the section

Good Choice



Ratings displayed in one 
section of the flyer.

Good Choice



Brief callout of the 
program and tagline for 
context of ratings.

Good Choice



Better Choice

Include Guiding Stars in your circular every week

● Display ratings in front page section of circular as well as an inner section

● Include more in-depth “What is Guiding Stars” within the section



Brief program 
overview with star-
earning private brand 
products

Better Choice



Brief program overview with tag 
line and prepared product image

Better Choice



Brief program overview with 
star-earning private brand 
products

Better Choice



Brief program 
overview with star-
earning products

Better Choice



Star-earning products on 
interior circular pages 

Better Choice



Brief program overview with 
prepared star-earning 
products

Better Choice



Front page and interior page 
star-earning products call-outs Better Choice



Best Choice

Display Guiding Stars ratings on products throughout your circular weekly

● Full page ad including only star-earning products

● Include recipe (Savory/Fresh or other) and Private Brand products in promotion

● Provide detailed “What is Guiding Stars“ overview including program's more and less table



Best Choice

Detailed “What is Guiding 
Stars“ overview including program's more 
and less table



Best Choice

Detailed “What is Guiding Stars“ overview including 

program's more and less table



Program call-out on front 
page, interior page and full-
page ad with star-earning 
products

Best Choice



Program call-out on 
front page, interior 
page and full-page ads 
with star-earning 
products

Best Choice



Full page ad with star-
earning freshmagazine 
recipe

Best Choice



How Guiding Stars can help



Brand Book

You can access our brand book here

https://guidingstars.box.com/s/0aakijsbobkj1vl2zk8f349lz8ai5403


Logos & Icons

You can access our star rating logos and graphics here

https://partners.guidingstars.com/logos-graphics/


Proofing

We can provide proofing of copy and product ratings prior to 

publication. We work closely with brands to fit this step into their work 

flow without impacting their publication timeline.



Product assortments

We can provide product suggestions that match the themes and priorities for 

your circular. We can focus on private or national brands, budget-friendly, etc.  

We always use product movement data along with the Guiding Stars ratings to 

ensure product availability at the brand.



Draft copy of program intro and disclaimers

We have plenty of great examples of program intros that we can 
share. We also can work with you and your creative team to ensure 
the messaging for the program aligns with the needs and wants of 
your shopper while maintaining the standards of the program.

Depending on how you choose to feature ratings in your circular, 
disclaimers are often needed. We can provide examples and work 
with you to develop a disclaimer about the ratings shown in you 
circular.



Wrap-up

This deck was created by Guiding Stars to support efforts 

to feature the program in weekly ad circulars. There was a 

desire for examples of how brands incorporate the program to 

inspire future planning and implementation. Thank you for sharing 

the unique ways you are featuring the program already. We offer 

this as a guide outlining best practices and remind you that we are 

here to support your efforts.

We are excited to continue to work with you and to support these 

and other initiatives moving forward!

Questions on the deck or 
Guiding Stars?
We are here to help! 

Contact:

Elizabeth Caton

Brand & Nutrition Manager

207.885.3146

elizabeth.caton@guidingstars.com


